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Abstract

The changes in the social structure, the economisis¢ the ageing of
the population had an important role in the devel@mt of Romania. As a
result, Romania must identify other segments artlisities in order to
rejuvenate the economy of the country. This stodyses on a market niche
represented by Halal food products, which are uddgeloped in Romania at
this moment. It may represent a potential catdigsthe development of other
latent sectors and may consolidate the bilaterdatiens with the Muslim
countries, in conformity with the globalization attte internalization of the
global market. The research method used in thidysisi the thorough analysis
of numerous scientific articles and a literaturevieaw. It focuses both on the
past and the current state of Halal food produatsl &iow the development of
this market niche can lead to the expansion ofroseetors, such as tourism
and education.
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Introduction

The most important country in Halal industry in therld, part of the top 10
ranking, is Malaysia, according to Bohari, Hin &hdhd in “the competitiveness of
Halal food industry A SWOT — ICT analysis. In Masag there is a developmental
body, which is the only government-mandated companghe world, task with
coordinating and developing the national Halal stdu Actually HDC is a brand,
which has the ability to make things happen, stebseexperts delivering world-
class know-how and collaborative by working towaadsin-win situation. This is
the only country in the world where the governmentvides full support in
promoting the Halal Certification process on prdduwmnd services. There are some
countries where the Certification process is dgyedoat the level of individual
provinces or only non-governmental organizations.
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Halal Certification is actually the assurance té Msluslim consumers
worldwide, because it fulfilled the Sharia law, winiis a must for all Muslim
population. To other people, Halal products arevabaverage quality products.
According to HDC, all the operators who want tocketificated must comply with
GMP (Good Manufacturing Practice) and HACCP requéets. The Malaysia
Halal logo is recognized and well-accepted, worldey because The Malaysia
Certification procedures and Malaysian Halal Stadslaare the most utilized
world-wide, as they received recognition for maimitay excellence in Halal
industry.

Romania is a developing country, so the visiondtntry should have does
not depend on a single sector but by various ecanamanerators that can
contribute to the country’s wealth and economioagho Since this vision should
be one of the most important and significant obyest of the country, Halal food-
products sector must be seen as a milestone iacthreomic growth. This industry
is gaining its popularity day by day and opens ppastunities so producers can
expand their target market internationally. Consuhemand on food has also
changed considerably, so Halal sector should noighered due to the 64.130
Muslim citizens in Romania in 2012, according té&lIBucharest and due to higher
demand for Halal products in the international regrikhat can increase exports,
and thus, there will be a higher added value fppBers. The meaning of the food
is defined as anything that can be eaten or takalty @o the body, in order to gain
energy and to sustain life. A common need amonglpés the food, so the market
potential is even more promising through peoplenfdifferent religion and culture
who have different experience and perceptions tesspecific food. Nowadays,
in our society, there is an increasing concern treatth, which promotes the idea
of consuming fresh and healthy food products, aalhHood is the answer to this
idea, because it covers the whole understandirpr$uming hygienic and clean
food, for a better life. Today, consumers are deagcfor food that can keep them
healthy, in a better mental state and for growihgirt life quality. In Islam
countries, Halal food is associated with religibhe most important thing that can
give assurance over a Halal product is the Halgd lavhich gives to the Muslim
consumers the assurance needed, that the foodgbrisdproduced and prepared
according to Islamic laws. Furthermore, non-Muskonsumers understand the
Halal logo as the assurance over a health andaa pi®duct and hygienic way that
the product has been produced. It has been préwgmon-Muslim consumers do
respond positively to Halal food certification, aoding to Vloreen, Ardiana, Siti,
in “ Acceptance on Halal food among Non-Muslims Conssini2014).

There is no doubt that Muslim consumers acceptiilal food as shown in
studies on this food consumption. Neverthelessettae not too many studies
regarding the degree of acceptance of this foodnbg-Muslim consumers.
Nowadays, the Muslim countries’ Halal markets shawincreasing interest and
concern of Muslims population for what food theynsome, given their religious
obligations. It is also a fact that more and mooa-Muslim people with a wide
ethnic and cultural background are interested im kind of food. At global level,
Halal industry tends to be fragmented with numerstasidards. According to the
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scientific literature there is a global opinion wiiting the Halal standards witch
have a serious impact over the traceability offitel product.

This study will explore the Muslim’ situation andhet Halal market in
Romania, the characteristics of the Halal credengieoviding information relating
to acceptance on Halal food, and the need of exfior this sector, for an
economic growth.

Literature review

The Halal production represents the action of brgpdand exploiting
animals, birds, fish, as well as obtaining agrodfqmoducts without using the
means and technologies qualified as prohibited Hey Islam religion. They are
called “Halal”, in conformity with the canons, threles and religious criteria
established by the Islamic religion, which respehbes standards, the procedures
and the national and international specificatiom&l are certificated by an
inspection authority commissioned specifically thoat purpose.

In the Quran, Halal means permitted or lawful sdaH&od means the
permissible food that can be eaten without hesitatin “Kosher and Halal:
religious observances affecting dietary intakes20q2), Eliasi and Dwyer
sustained the idea that the food products are deresi Halal or Haram by looking
and monitoring the whole food chain. One food potds considered Haram also
if the source is Haram, and has the potential tmmithe body, the mind, the soul
and the religion of a person. Halal can also reprethe expression witch indicate
the permission by Islamic religion to consume dlizat certain things. Regarding
an animal, Halal means that the animal has beemglglared in accordance with
Sharia law, which means that it does not contaythémg witch is considered to be
impure according to Sharia law. Regarding food geinmeans that it has not been
prepared, processed or manufactured using instismamingredients that are
forbidden according to Sharia law. Moreover, durihg course of the preparation
processing or storage the product has not beeoritact or close proximity with
forbidden things. Therefore, in Islam, all foode @onsidered Halal, except the
following, which are Haram: swine or pork, andbisproducts, animals witch are
slaughtered improperly or dead before being slarght animals witch are killed
in the name of anyone else except Allah, and drikksfor example alcohol.

According to Badruldin in “Clients’ perception t@ands JAKIM service
quality in Halal certification” (2011), Halal cdfication means the examinations
of food processes like preparation, slaughteringgradients used, cleaning,
handling, processing, storage, transportation arsfrittition, which can be
obtained when the food has been verified and peebdrom permissible
ingredients in a clean and hygienic manner. Thegs® of Halal Certification is
like an industrial convention, a mechanism of camation and quality that may be
used to offer for their consumers a better qualitye concept of Halal is intangible
and credence, and the system is governed by danaesticivic conventions.

The confidence of consumers is often given by tg® /| but in many cases,
for example, in “Credence quality coordination axmhsumers’ willingness-to-pay
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for certified Halal labelled meat”, Verbeke, Rutsa Bonne, and Vermeir showed
that consumers can buy at the Islamic butcher, extdrout the Halal logo witch
certificates the products, so that it indicates the consumers do trust the products
through personal interaction, with strong prefeeemc deal with individual of
known reputation.

In general, Halal concept is associated with gasour, which indicates the
hygienic, quality, safety over something. Moreovbe green colour signifies in
management, the low negative impact of human dietivi towards the
environment. Common point between green colour, agament, and Halal
certification, are presented by Razalli, Abdullatd & usoff “Is Halal certification
process “green.” (2012), who emphasized on wastegement, education, water
in terms of supply and drainage and lastly energyeims of ceiling, lighting,
ventilation and temperature.

The Halal concept was not that well known, untitemtly. This market is
extremely dynamic and attractive, representing raar&able opportunity for the
potential Romanian exporters, because the Halalkehaowns 12% of the
worldwide agro-food business. Considering the héyel of the economy, the Gulf
region is the biggest global importer of Halal fpedpecially Halal meat. Among
the most important marketplaces for the Halal foothe Middle East stand Saudi
Arabia and the United Arab Emirates. Currently, draJSA and the European
Union are the biggest suppliers from the Gulf ragimvning 63% of the imports in
that area.

The nutritional Halal standards for production,ishigs and commerce are
respected, according to the Sharia law, which deter what is allowed and what
is forbidden for a Muslim. As an example, the Cisiss need to know that the
Halal meat is obtained from animals sacrificed dylamen and/or Muslim priests,
who invoke a certain prayer from the Quran, respgca strict ritual. The Halal
market not only includes meat, but pastry, syruprydproducts, even cosmetics
and certain services, like the Halal Hotels, white consumption of alcohol is
strictly forbidden.

Halal certification is important for consumers, &ese it increase the
confidence in those products. The results of Al-dNaand Islam in “Factors
influencing Malaysian Muslims to patronage Haladtagirants — Ambience as a
mediator” (2011) showed that that perceived betwawicontrol is the most
influential component that influence Malaysian Monsl to support Halal
restaurants. According to this there is a growingber of restaurants operators
witch want Halal Certification, in order to gain reacustomers.

In Romania, there are a lot of Muslim entreprenevhis provide Halal food,
but the non-Muslim entrepreneurs are also encodrégerovide Halal food and
seek Halal Certification because of the followiegsons: Firstly, the Halal logo is
anywhere seen as a sign of confidence. Secondlg ettification helps Muslims
to make a safe choice over one product, accordingiabib in “Halal cert a
passport to successes”. Moreover, Halal certificabrings the certitude that the
products not only fulfil Halal requirements, bus@lare in accordance with strict
hygiene practices (HACCP) — hence quality products.
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A brand strategy gives a major edge in increasomgpetitive markets. The
brand is like a promise to the costumer. It tdilsmh what they can expect from
products or services, and what differentiates yproducts from that of your
competitor. The foundation of a brand is a logolaH®@go on a product represents
the assurance for Muslim people that the food @ednsumed with confidence.
All the same, just the Halal logo on the producfust the stamp is not enough.
According to Caswell in “Quality assurance, infation tracking, and consumer
labelling”, labelling is important and it pays agsificant role by providing
necessary information for the customers in makingclpasing decisions. It is a
must that in addition to Halal logo there must baleel, because the consumer also
seek information on product ingredients (Dali, 8ukn, Samad, Ismail, & Alwi,
“Halal products from the consumer perception: Amlime survey” (2007)). The
credibility of the quality needs to be clearly infeed through an indication on
label, because Halal concept refers to its orighes nature and processing method.

The Halal market in Romania
The Muslim population and their needs

At the moment, in Romania there are many religiculss and the Muslims,
among the other citizens, practice freely theirigreh, according the Quran
knowledge. Islam represents one of the greatesttesgorary religions,
comprising over a billion believers. In Romaniage tlslamic population gathers
different nationalities, like Turks, Tatars and &filans. Islam appeared in
Romania in the XIf' century, due to the Turk and Tatar population1241, the
Tatars settled in different regions near the ChipatMountains.

During 1262-1264, the emperor Mihai the Xligave to Izettin Keyaus and
Saru Saltdk Dede the right to settle their militagmp in Dobrogea, having the
mission to defend the Byzantium from the northemasions. This is how the
Turks appeared in the region now called Babadag fitst stable Muslim
communities on our territory were built in the XX ™ century, as a result of the
Ottomans ruling over the Romanian Principalitiest they developed mostly in
Dobrogea and some areas across the Danube.

In 1877, the Muslim Cult from Romania, the firsteowho united the Muslim
community, was organised in 5 Muftis. Between the World Wide Wars, they
united and formed 2 and, in 1943, the Muftis fronlicEBa and Constanta merged
into a Mufti that has the headquarters in Constartia religious activity is led by
a “Mufti”, which is chosen by secret ballot. Thésea synodic board as well, called
Sura Islam, which has a consultative vote, 23 mesnaed gathers periodically to
solve the cult’'s administrative and disciplinarguss.

In Romania, there are approximately 64.130 Muslitizens (in 2011),
according to INS Bucharest, and the majority limeConstanta, some of them in
Tulcea and the rest in cities like Bucharest, BraBalati, Calarasi, Giurgiu.

The Romanian companies do not participate mucherdevelopment of this
sector in Romania, if we were to compare it to dtieer countries internationally.
Nevertheless, the internal market has registeréugler consumption of Halal
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food, because of the significant number of Muslieople living in Romania
(64.130, according to the 2011 Census). The Halzbs plays an important part in
the global market and for the Romanian companieorbes more and more
interested in exploiting this new market.

The retail trade for the Muslim agro-foods was posed in our country
because the lack of knowledge of this segment'simess, as well as the behaviour
of the consumers. In addition, there is a majorfusion between the Halal
specifications and the authentication, as well Esk of necessary logistics for the
development of this market, which lead to diffieestin exploiting this market.

There are 21 categories of religions in our coyrasyseen in the table below.

Table no. 1The trends of the believers’ number as presented e 1992, 2002,
and 2012 census, for the legal religions in Romania

1992 2002 2012
Population 22.810.035 21.680.974 18.861.902
% % %
Orthodox 86,81 86,79 86,45
Catholic 5,09 4,73 4,62
Reformed 3,562 3,23 3,19
Pentecostal 0,97 1,50 1.92
Greek-catholic 0.98 0.88 0.80
Baptist 0.48 0.58 0.60
Adventist 0.34 0.43 0.43
Muslim 0.25 0.31 0.34
Others 1.56 1.55 1.65

Source:INS Bucharest www.insse.ro accessed df3Febr.2015

According to the Table no 1, the population fromnRmia has decreased
with 1.129.061 since 1992 until 2002. Moreover,csir?002 until 2012 the
population has decreased with 2.819.072. In 1982 Muslim population was
0.25% of the total population in Romania and in 200 increased to 0.31%.
According to the 2011 Census, in Romania there w@B4% of the total
population. According to these facts, we can seat tthe number grew
significantly, as well as the demand. At the sammeet in 2012 there is an
important number of Muslim people in Romania relgtio the total population of
approximately 18.86 million people, compared witle ttotal amount of 21.6
million from 2002.
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Figure no. 1The Muslim population in Romania
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Figure 1 shows that in 1992, the Muslim populatiaas 57.025 and in 2002;
it grew to 67.211. According to the 2011 CensusRomania there are 64.130
Muslim people, which represent 0.34% of the totalbant. According to these
facts, we can see that the number grew signifigaal well as the demand.

Figure no. 2Romania Population - 2012
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Source:INS Bucharest www.insse.ro accessed '8of3Febr. 2015
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Figure no 2 shows that in 2012, in our country ¢harere 86.45% -
Orthodox people, 4.62% - Catholic people, 3.19%efoRned people, 0.34% -
Muslim people, and 5.4% - other religions.

In Romania, there are plenty of Halal shops, woffer chicken, beef,
sheep, and spices, most of them being located ahd@west or Dobrogea. Except
for these Halal shops, the consumers are individustomers of the specific
restaurants. Generally, the Romanian Muslims cddkoae (as an example, the
ones who live in the rural areas shop a lot) oy &t out in restaurants who serve
Muslim food.

Halal certification

The concept of Halal is associated with the religibelief, and as a result,
it's difficult to develop a safe indemnificationstgm. According to the consumers,
it is difficult to evaluate and verify if a produist Halal or Haram. Because of that,
the consumer must trust the provider and the infbion written on the labels.

Currently in Romania there is no certain law foe tHalal inspection and
certification. The Muslim consumers from Romaniaigeand affirm the need of a
legal motion which could bring under regulation thalal market from Romania.
This strategy implies organising and developingirmspection and certification
authority for Halal agro-foods, accredited by thentanian Mulfti, the only
acknowledged entity who regularises the Halal ntaikiernationally. The Halal
accreditation offers a subsidiary vouch for thestoner.

Internationally, there are estimated to be 122 Hegztifications. Globally,
there has been intent to unify the Halal standasdshe OCI. The United Arab
Emirates had the task to produce a unified standdrith should have been
applied in all the 57 Islam countries. This initiatwas unwelcomed. Nevertheless,
many specialists consider that this strategy ctedd to a higher development of
this market, helping the consumers, by facilitatthg exports to the consumer
countries.

The response of the Romanian producers

Apparently, the Romanian companies are beginningxggoit this sector,
which is increasing progressively. At the momelné, Romanian producers and the
traders are not very interested in producing Halglo-food because of various
reasons:

» Halal represents a problem, being associated wétMuslim religion. Our
nation had numerous difficulties with the Ottomamgire and the Romanian
producers see the concept of Halal as a compleritlyan outrageous strictness. As
a result, they did not proceed in developing teidar.

» The Halal industry represents a great potentiabajlg. As a result, the
modern ways of Halal production, commerce and copsion are developing, due
to the increasing number of Muslim people. On ttteeohand, most of the agro-
food is concentrated on the internal market. Tlok B knowledge in this matter
represents an impediment in accessing this sebawmause they lack the basic
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knowledge of what exactly Halal means. It wouldabehallenge for the Romanian
companies to enter this market, because the Romaniture is mostly associated
with Haram (forbidden products, like the pork maatl alcoholic beverages).

* The Halal concept can apply to the finite prodastwell as to the process
of obtaining the finite product. This matter ne@dsajor reappraisal for each and
every company, in order to coordinate the productas well as complementary
investments. As a result, the Romanian producecédathe risks and tend to
choose a more secure market to exploit.

 The Romanian consumers don't have the necessamyoatddgement
regarding the Halal products, but there has nomh la@eawareness motion over this
matter either. Most of the Romanians do not knoveimabout the Halal concept
and are not interested to learn. This matter ceytanakes less motivated the other
potential producers.

The competition between the Romanian companiesniesanore and more
acerbic, resulting in them looking for alternativés a conclusion, exploiting the
Halal market will not mean higher costs, but higineome.

Romania depended on certain sectors, like the aldibenindustry, the
metallurgic sector, which implied using mostly #tle existing working force.
Currently, Romania must bloom in the industriesalihtould lead to a significant
amount of foreign currency. A plan is needed fatipiating in promising sectors,
like education and tourism.

Education

Generally, a Muslim community revolves around a quas which represents
the place where group rituals are being held. Afi®89, considering the
reorienting to the European values according tlghtrito free thinking and
expressing the religious beliefs, the Muslims fidotharest associated in different
non-governmental organisations. This is how a Wuslim civil society was born,
whose efforts materialized in building the first sqae in Bucharest in 1994,
the Ar Rahman Mosque.

Besides the Ar Rahman Mosque, there is the Ar RaHBahool and, besides
the Muslim League Mosque, there is the Jerusaleno@cin Romania, there are
other schools which are not destined exclusivelyht citizens of their specific
countries; the Jordanian School, the Syrian Schibal, Palestinian School, the
Lebanese School.

The mosques, the schools and the cultural insiitatare mostly attended by
Arabian residents from Iran, Pakistan, Indonesialdykia, etc. Nevertheless, the
Muslim communities don'’t practice an aggressivagyoand are not propaganda
institutions.

The success of a Halal certified product is bagetiaw well the consumers
understand the principles of HALAL and its benefits the consumers. By
educating the consumers, the consuming of Halal feil increase, not only for
Muslims, but also for non-Muslims as well. The aamers also need to understand
the procedures of Halal food certification andhdénefits, the credibility of Halal
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logo though understanding procedures of post @atibn, the guarantee of health
and safety Halal products.

Romania has always been a destination chosen byahiewide tourists,
because of its uniqueness culture and the amaghtssFor example, in 2012, the
Romanian tourism has registered a humber of 1.54#fBreigners, less tourists
compared to the year of 2011, when there have be58,4 (according to INS
Bucharest).

An important number of Muslim tourists come to Romaaevery year, and
the lack of availability of Halal food is an issmeticed by many people. The
Muslim tourists cannot tell for sure if the produate offer are Halal or not.
Because of that, the tourists would rather brirgjrtfood from home or will only
eat at the restaurants which serve Halal foodchobsing our local foods. During
the Ramadan, the Romanian hotels are not preparéeewn should for the Muslim
guests. There are other things the tourists wamnwhey come to Romania, for
example excellent services, touristic religiousses etc.

Conclusions

Considering our history, the Islam religion has &figg and developed a lot
in time, but the awareness regarding the Muslindaé® still low in Romania. This
essay explores and comes up with some argumentpeaaspectives for the Halal
market potential, in order to be developed, as Herrative sector for the
industrialization and globalization. Regarding Hiese aspects, the Romanian
society has to make an effort to understand thalldahcept, which can lead to the
expansion of our education and tourism. In addjtimany researches should be
made in order to raise the awareness over thismatind to help to develop this
sector.

From literature review, the results show that etloapal program and
marketing tool are the most important mechanisiprémote and sustain the Halal
sector. Both the entrepreneurs and consumers mebd tducated on the Halal
concept and procedures, to develop the undersigmdifialal production and its
benefits, by various channels which enhance thaimkedge. Both the operators
and the government should play different roles wh#lhncommon goal of achieving
the consumer aware of the significance Halal foodsamption, and to increase
the exports in Muslim countries.

In order to increase the economic sector of Romagd&ernment should
sustain and develop the Halal sector, becauseeohdimber of Muslims who are
living here, and after the Malaysia example, Romaran become a Halal hub,
because we have enough resources of animals téogdete Halal food sector, in
order to increase our exports and to consolidagebilateral relations with the
Muslim countries.

44



References

Al-Nahdi T. S. M., Islam M. A., “Factors influeneg Malaysian Muslims to patronage
Halal restaurants — Ambience as a mediatoBusiness Revie(@011), pp. 121-133;
http://www.academia.edu/9444320/Factors_Influendihg_Intention_to Purchase__
Real_Estate_in_Saudi_Arabia [Accessed Decembed11]2

Badruldin B. Mohamed Z., Sharifuddin J., Rezai&dullah, A. M., Latif I. A., “Clients’
perception towards JAKIM service quality in Haladrification” — Journal of
Islamic Marketing (2012), pp. 59-71;http:// www.emeraldinsight.com/1759-
0833.htm [Accessed December 5, 2014].

Bohari A. M., Hin C. W., Fuad, N., “The competitmess of halal food industry in
Malaysia: A SWOT - ICT analysis” <Journal of Society and Spa(2013), pp. 1-9
http://www.ukm.my/geografia/images/upload/1.geoigr#Ein%202013-manaf-edam
% 20%281-9%291.pdf [Accessed December 5, 2014].

Caswell, J. A, “Quality assurance, informationckang, and consumer labelling” Marine
pollution bulletin (2006), pp. 650-656; http://www.ncbi.nlm.nih.gov/pubmed/
16996544 [Accessed December 7, 2014].

Dali N. R. S. M., Sulaiman S., Samad A. A., Isnii] Alwi S. H., “Halal products from
the consumer perception: An online survey”’US National Library of Medicine
(2006), pp. 650-656;http://www.ncbi.nim.nih.gov/pubmed/16996544 [Acceds
December 9, 2014].

Eliasi Jr., Dwyer Jt., “Kosher and Halal: religwobservances affecting dietary intakes” —
US National Library of Medicin¢2002), pp. 911-913ttp://www.ncbhi.nim.nih.gov/
pubmed/12146548 [Accessed December 9, 2014].

Habib S., “Halal cert a passport to success” Fhe Star Online (2012);
http://thestar.com.my/news/story.asp?file=/201Z#iation/20120415071025&sec=
nation [Accessed December 9, 2014].

Mahiah Said et al, “Conceptual Framework on Hakdod Supply Chain Integrity
Enhancement'Procedia — Social and Behavioral Sciend&® (2014) pp. 120-128;
http://www.sciencedirect.com/science/article/pi837042814011252 [Accessed
November 15, 2014].

Mariatul A. J., Rosidah M., “Determinants of Attde towards Islamic Financing among
Halal-certified Micro and SMEs: A Preliminary In&ggmtion” — Procedia — Social
and Behavioral Science$30 (2014) pp. 135-144ttp://www.sciencedirect.com/
science/article/pii/S1877042814029279 [AccessedeNter 15, 2014].

Mohd H. Z., Marhani M. A., Mohamed S. A., “Condeapl Framework on Halal Food
Supply Chain Integrity Enhancement”’Rrocedia — Social and Behavioral Sciences
121(2014), pp. 58-67; http://www.sciencedirect.ceai@nce/article/pii/
S1877042814011252 [Accessed November 16, 2014].

Nurulhuda N., Nor L. M., Zainal S., “Strategic Amgach to Halal Certification System: An
Ecosystem Perspective” Procedia — Social and Behavioral Sciendgxsl (2014),
pp. 79-95; http://www.sciencedirect.com/science/article/piB37042814011276
[Accessed November 16, 2014].

Razalli M. R., Abdullah S., Yusoff R. Z. R. Z, “Idalal certification process “green.” —
In The 3rd International Conference on Technology &pkrations Management
(2012), pp. 23-30http:// https://sites.google.com/site/razallirizad-1/mypublications
[Accessed December 16, 2014].

Riaz, M., Chaudry, M., “Halal Food Production”,afdcover: CRC Press, 2003.

45



Shazlinda M. Y., Noriyuki S., “Halal Food Produsti’ — Procedia — Social and
Behavioral Science$21 (2014), pp. 253-26bftp://www.sciencedirect.com/science/
article/pii/S1877042814011434 [Accessed NovembeR2R24].

Mahiah S., Faridah H., Rosidah M., Rahman N., ‘@ssing Consumers’ Perception,
Knowledge and Religiosity on Malaysia’s Halal Fd@&ducts” —Procedia — Social
and Behavioral Science$30 (2014), pp. 120-12&ttp://www.sciencedirect.com/
science/article/pii/S1877042814029255 [AccessedeNter 22, 2014].

Shazlinfa M. Y., Noriyuki S., “The Development d¢falal Food Market in Japan: An
Exploratory Study” —Procedia — Social and Behavioral Sciencé®l (2014),
pp. 253-261; http://www.sciencedirect.com/science/article/piB37042814029255
[Accessed December 21, 2014].

Verbeke W., Rutsaert P., Bonne K., Vermeir |., 88ence quality coordination and
consumers' willingness-to-pay for certified halabélled meat” —US National
Library of Medicine (2013), p. 790;http:// http://www.ncbi.nlm.nih.gov/pubmed/
23688800 [Accessed December 21, 2014].

Vloreen N.M., Ardiana M., Siti N., “Acceptance odalal food among Non-Muslims
Consumers” —Procedia — Soial and Behavioral Sciendgal (2014), pp. 262-271;

http://www.sciencedirect.com/science/article/piB31042814011446 [Accessed
December 21, 2014].

46



